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In their own words

Iotum heads
crowned
DEMOgods

Public opposes nuclear energy solution
By Susan Johnson
Ontario has not invested wisely
in its power generation over the
last decade. The electricity supply
is tight and, as most of the
province’s nuclear fleet will meet
the end of its design life in the next
15 years, it will only get tighter.
At this stage, the deterioration
of nuclear facilities, which provide
51% of Ontario’s power, will coincide with the province’s plan to
phase out its coal-fired production.
Absent any other initiative, this
combination would create a gap of
roughly 24,000 megawatts of power by 2025, equivalent to about 80%
of Ontario’s current capacity.
As Ontario’s population and
economy continue to grow, the
province is under the gun to produce more power. The current system has less capacity than it had a
decade ago and a province-wide
energy shortfall is predicted to occur before 2010.

By Greg Patterson
After winning a coveted DEMOgod award at this year’s DEMO conference in Phoenix, Arizona, Alec Saunders and Howard
Thaw, founders of a humble telephony systems start-up, were suddenly transformed into a couple of
upstarts. Put a better way, their
confidence in their new software
was redoubled and they were
basking in the limelight after capturing the prestigious award. Iotum Corp. was one of the companies whose presentation and product stood out among the 70 entrants.
Better still , they had captured
the attention of the money people.
“Some VCs are already sending
congratulatory notes, with requests for confirmations of followup meetings,” Thaw wrote to Fortune magazine in a moment of exuberance at the end of the conference. “One of them has summoned us to an all-partners meeting on Tuesday.”
Fortune smiled again on the stilleuphoric duo a few days later
when the estimable business magazine made mention of iotum™,
which it described as “ingenious
software to screen incoming
phone calls.”
The company’s proprietary Relevance Engine allows users to prioritize phone calls, “so that busy
professionals can talk to whom
they want, when they want.”
More, see DEMOgods, P. 2

“The problems are
legion and I really
wouldn’t know
where to begin.”

Watchdogs believe copyright bill is shelved
By Lori Lee Tarbett
Internet and digital technology
usage have become part of the
everyday lives of Canadians and as
a result the government is exploring regulating the way we use technology. In response Internet and

digital watchdogs have stepped in
to help fight government intervention.
One of these is the Electronic
Frontier Foundation (EFF), an
educational, non-profit association
that works at the intersection of
technology and civil liberties.

This 16-year- old organization
is based in California. Its Canadian
division opened in Toronto only
nine months ago with a one
person crew, Ren Bucholz, the
policy coordinator.
More, see Watchdogs, P. 8
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With these immediate concerns
at hand, the Ministry of Energy
requested that the Ontario Power
Authority (OPA) present options
for development of the province’s
electricity system. In response the
OPA, an agency appointed by the
provincial government to study Ontario’s long-term energy needs,
proposed a set of alternatives
called the Supply Mix Advice Report. It states that Ontario should
maintain its current nuclear production and increase renewable
sources and natural gas to replace
coal-based production. This means
that Ontario will have to spend
about $40 billion to repair and replace its nuclear plants to sustain
current power generation, and beef
up other energy sources to meet
adequate power levels by 2025.
Ontario’s hydro plants currently
produce only one quarter of the
province’s electricity needs. The
OPA reports that we’ve tapped into
all major sites capable of supplying
adequate hydro power, and those
that do remain are part of protected
parklands.
More, see Public, P. 4
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iotum co-founders Alec Saunders (left) and Howard Thaw at DEMO

DEMOgods… from P. 1
Say you happen to be in an important meeting with a VCist and
don’t want to be interrupted by a
ringing phone. But on the offchance that Microsoft CEO Steve
Ballmer might call to relieve you
of your burdensome startup and
place you on a lounger on the deck
of a new 12-cabin yacht in the middle of the Mediterranean, you can
program the machine to let
through Ballmer’s call and only
his. Afterwards, flush from your
face time with your new investor
and willing finally to speak with
Drew, who has been calling every
second afternoon at 15:00 to try to
arrange a travel package, you set
the Relevance Engine to allow his
call through at that time.
A month ago, a Nugget in the inaugural issue of national capital
SCAN marked the embarkation of
the iotum tandem to DEMO 2006,
“the prestigious launchpad for
emerging technologies” from
North America and around the
world. As Saunders and Thaw set
out for the American desert, they
didn’t dare dream that they’d come
back with the brass ring.
“When we looked at the competition we were up against, we knew
that winning the award would be
tough,” says Saunders. “We competed against some fantastic and
very worthy companies.”
Following is their own account of
the DEMO triumph, from Saunders’
blog at http://www.iotum.com/simplyrelevant/.
Tuesday, January 10th, 2006
Today we can announce something that’s been under wraps
since early December. iotum has
been selected to go to DEMO in February. We put out a news release
this morning, but it really doesn’t
tell the whole story, and that’s because at least part of it has to remain under wraps until DEMO.
Tuesday, February 7th, 2006
Yesterday was a busy day at
DEMO. It was the final day of setup – there was a mandatory exhibitors meeting to attend, rehearsals, booth setup, and a mixer event in the evening. I did a
couple of press interviews as well.
At the moment, we’re feeling pretty good about the demo. It’s gotten
very tight. We’re consistently

coming in at about 5 minutes and
30 seconds [presenters are given
a maximum six minutes on stage,
at which point the microphone
goes dead], which leaves us 30 seconds to recover from errors if
needed. Cellular and Internet
gods willing, we won’t.
The show begins today... And tomorrow, at 9:58 in the morning,
we’ll show the world what we’ve
been working on.
Wednesday, February 8th, 2006
For me, the road to Demo started when I sat beside Alec during
our audition for Chris Shipley,
DEMO’s producer. I typed out the
phone numbers while Alec talked
Chris through our presentation. It
was definitely the most exciting
moment I’ve had at iotum. Hearing an important industry leader
say that she loved our idea was
exhilarating.
Well, we’re just hours away from
unveiling iotum at DEMO now.
It’s 6:44 AM, and at 9:50 this morning Howard and I will be on stage.
I’d be a fool not to be nervous, but
we’re looking pretty good at the
moment. The “Good Luck” messages have been piling in all
morning. To all of you who mailed,
I’ll say thank you now, in case I
forget something more personal
later.
We’re waiting outside in the presenters waiting area. I’m typing
this on my Blackberry. Adrenalin
is pumping. A lot of presenters
ahead of us talking about relevance in search. I hope the crowd
gets what we do when we start
talking about relevance and communications.
Thursday, February 9th, 2006
WE WON! Yesterday night iotum received a DEMO god award.
The six-minute demo made yesterday morning was not as perfect as in rehearsal but still impressed at the conference. I am sitting here in shock... It is totally
humbling to have iotum receive
this award.
I’ve done a lot of things in my
career, but winning this award is
probably the highlight. Being here
today has been as much about the
journey as it has about the destination. It is now a new journey
beginning.

orbits
PEOPLE ON THE MOVE IN AND AROUND OTTAWA’S HIGH TECH COMMUNITY
Bill Burke
is appointed CFO and treasurer of
SiGe Semiconductor, a manufacturer of integrated circuits for
wireless applications. Most recently, Bill was
executive vice
president and
CFO at The
Learning Company, a multinational education software designer based in Dublin. Under his direction the company went from $5
million in revenue to over $225 million and floated an IPO on NASDAQ and the Irish Stock Exchange that raised $140 million.
Bill is a CPA and holds a bachelor
degree in business administration,
accounting, from Northeastern
University. He will work out of
SiGe’s office in Boston.

Arnold Villeneuve
is named CIRI Lab’s VP of professional services, bringing over
25 years experience in information management
and information
technology to the
post. At CIRI,
Arnold will be indulging one of his
passions, “helping clients solve the
challenges [of] information overload.” Over the past 14 years, he
has been providing network oper-



ating system integration, security,
and knowledge management consulting services for the federal
government. He has six industry
accreditations that include master
certified NetWare engineer, Microsoft certified system engineer,
certified network professional.
Arnold holds a private pilot’s license and likes to fly float planes
up north for sightseeing expeditions.

Ed Vandenberg
makes partner at Osler, Hoskin &
Harcourt’s Ottawa office and
will continue
working with the
technology business group there,
focussing
on
emerging technology companies and private equity funds. Ed is a graduate of
McGill Law School. He was called
to the British Columbia Bar in 1996
and the Ontario Bar in 1998.

VenGrowth
appoints Paul Smelters as investment director and names Andrew
Vignuzzi investment associate.
Both men have a long history in
the technology sector and will work
out of the Ottawa office of Toronto-based VenGrowth Private Equity Partners, to “ensure [the
company] continues its active,
hands-on position” in the capital

region’s tech
community. Previously with Nortel Networks,
Paul has an extensive background in semiconductors and Paul Smelters
wireless networks. He earned
a BAS in electrical engineering
from Waterloo
and an MBA
from Queen’s.
Paul plays golf
and laces up the Andrew
skates for pick-up Vignuzzi
hockey games.
Andrew also comes to Vengrowth
from Nortel, where for six years he
was involved with communications
products R&D. Prior to Nortel, he
was a project director of maritime
aerospace engineering for the
Canadian Air Force. Andrew
holds a BEng from the Royal Militar y College, an MSc from
Queen’s and an MBA in finance
from the uOttawa. “I love to play
basketball,” says Andrew, “but
when I am not in the office I am
usually with my family.” He has
four children ages six and under,
“with no doubles.”

Brian Ross
joins the global account team at
PIKA Technologies Inc., and will
focus on developing accounts in
South America. Previously with

UK-based Aculab, a telephony solutions company, he spent nine
years growing the business in
Latin America and the U.S. He is a
Dale Carnegie graduate and majored in criminal justice at Brookdale Community College in New
Jersey. Brian sits on the board of
the Panama City Marine Institute, a non-profit school for at-risk
juveniles. He enjoys fishing, boating and cooking. Brian will be
working from his home office in
Panama City, Florida.

Marco Pagani
is appointed chair of BTI Photonic
Systems, supplier
of optical networking solutions.
Formerly head of
optical divisions
at Nortel, Marco
has more than
two decades of
global marketing experience. Marco spends as much time as possible with his nieces and nephews. He
is very involved with the Italian
community and the church.

Bert Whyte
joins Meriton Networks as managing director for Europe, the Middle East and Africa. Bert was previously CEO of Network Equipment Technologies in Freemont,
California. Before that he was general manager of access products at
Newbridge Networks. A seasoned

tech executive, Bert has held numerous senior management positions at companies including Ericsson and Siemens AG. He was
president and CEO of Advanced
Computer Communications,
which was acquired by Ericsson in
1998. Bert earned a higher national diploma, telecommunications, in
the UK. The father of four grown
children, he is a passionate golfer
who “love[s] everything to do with
telecommunications.” He will be
working out of Meriton’s office in
London, England.

Des Hickey
is appointed VP of finance at Intelcan, an air traffic control and
aviations equipment maker. With
extensive finance and management experience in the high tech
sector, he previously served as director of finance at Seaway Networks. Des studied business at Algonquin and received his CMA
designation in 1992.

John Haydon
is appointed Nortel’s new chief
procurement officer and will transfer to Hong Kong.
While in Ottawa
John served most
recently as the
company ’s vice president for
global supply. He attained his preMore, see Orbits, P. 4
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Public… from P. 1

Orbits… from P. 3

Dave Butters, president of the
Association of Power Producers
of Ontario (APPrO), says that the
OPA’s report was no surprise to
Ontario’s energy industry. Continuing with nuclear as our main energy source was expected.
“The government has set targets
for renewable energies, but getting
beyond that would be difficult and
expensive. You’d have to make significant investments in infrastructure, and still have the ability to
turn on the power when the wind
isn’t blowing,” says Butters. “The
reliability of wind power is probably less than 50%, and that’s not a
level you can depend on. Though, it
can be a secondary source.”
The OPA says that renewable
sources alone cannot solve the electricity supply problem. The province
has engaged in contracts to provide
wind power but, because wind is not
dependable, it can only be used in
combination with other sources. Also, the OPA says some of the best
places to produce wind power are
far from existing power lines.

sent position by moving steadily up
Nortel’s managerial ladder, overseeing work in manufacturing, customer service, sales and marketing and supply. In his new job, John
will be responsible for approximately US$7 billion in annual purchases. He attended Algonquin
College, graduating in business
administration (marketing), and
holds an MBA from Queen’s. John
enjoys hockey, reading, golf and
spending time with his wife Micheline and their two teenage
children.

Serious shortage
Butters is also concerned that,
with a serious power shortage
looming, the longer it takes the
OPA to turn its recommendations
into an implementation plan, the
more desperate the situation may
become.
“We’re not at the ‘sky is falling’
stage yet, but the longer we put off
the decision to move forward [with
OPA’s recommendations] the more
expensive the infrastructure will
be,” says Butters. “It’s time to put
a foot down and get on with it. The
sooner the OPA can get approval
from the Ministry to develop an integrated plan to move forward, the
better off we’ll be.”
This may be easier said than
done. To get approval, the OPA’s
report must first face public scrutiny. The Ministry of Energy conducted province-wide public consultations on the supply mix report
in mid-February. The government

“It’s foolish if the
public tells you
they hate your
plan and you
don’t respond.”
also issued a general invite to the
public asking them to share their
views on the proposed electricity
supply plan. Until the consultations
are complete, the OPA cannot receive the go-ahead from the Ministry to create an integrated power
system plan for review by the Ontario Energy Board.
Before reaching this review
stage, there likely will be some interesting debate on the issue.
Some energy and environmental
experts believe that the report is
flawed and the public consultations
4 national capital SCAN, March 2006

Christopher Wagner

were a farce. According to OPA’s
report, two of the Ontario government’s top priorities are to promote conservation and encourage

been debated, especially in regard
to nuclear energy production
which is unpopular with environmentalists and the public in gen-

“The reliability of wind power is
probably less than 50%, and that’s
not a level you can depend on.”
the use of renewable energy
sources. Mark Winfield, director
of the Environmental Governance
Program for the Pembina Institute — an independent, not-forprofit environmental policy research organization — says this is
not the case.
Winfield believes that the OPA
report has “low-balled” the expansion of energy efficiencies, and
generation of energy from renewable sources. “It is obviously very
supply oriented and does not maximize on renewables or efficiencies. This report belongs in the
realm of Ontario Hydro in 1965,”
says Winfield. “The problems are
legion and I really wouldn’t know
where to begin.”
Winfield had little better to say
about the public consultations conducted by the Ministry in mid-February. Aside from the seemingly
rushed 12-cities-in-three-days touring schedule, Winfield believes the
sessions did not address the real
concerns of the public. “I attended
the Toronto session, and hundreds
of people were there who were
against nuclear, and for more efficiencies and renewables. Instead
of addressing their concerns, they
handed out propaganda sheets on
how good nuclear energy is,” says
Winfield. “I think it’s foolish if the
public tells you they hate your plan
and you don’t respond.”
Winfield says there should have
been a more thorough consultation
process, and issues should have

eral. He also says that the OPA did
not address alternative sources of
renewable energy, including thermal and solar initiatives that have
proven effective in water heating
and other high-energy-use
processes.

Adequate by 2025
In the meantime, Neil Freeman,
director of policy and approvals for
the OPA’s Power System Planning
division, believes that the report’s
recommendations are on track
and, if implemented as is, will provide Ontario with a more adequate
and reliable power supply by 2025.
Freeman says, based on OPA’s
recommendations, renewable
sources will account for 43% of all
energy production in Ontario by
2025, which he says is “very significant in comparison with other localities.” The report recommends
that Ontario produce 5,000
megawatts of wind power and another 500 megawatts of biomass
power, generated through the processing of forest and animal waste
and crop residue. OPA is also working closely with the Ontario Federation of Agriculture, the Ministry of Natural Resources and
the Ministry of Agriculture to increase biomass energy production.
“If we push the boundaries and
prod new technologies, we may get
more and more megawatts of
power from these sources,” says
Freeman.

Kanata-based MODASolutions has
10 employees. Ann will be based in
MODA’s office in Atlanta.

Geneviève Bonin
joins PricewaterhouseCoopers
where she will lead the company’s
IT advisory practice. A certified
management
consultant and
professional engineer, she has
worked extensively with the federal government.
She holds an MBA from uOttawa
with an international specialization
from L’École Supérieure de Commerce in France, and an engineering degree from the Royal Military
College of Canada. She has taught
and developed courses at the postgraduate level. Geneviève spends
her free time skating, skiing, biking
and swimming with her three
young children.

joins MDS Nordion as senior vice
president
of
sales and marketing.
With
nearly 30 years
experience in
global sales and
marketing,
Christopher was
most recently with Tyco Healthcare/Mallinckrodt in St. Louis,
Missouri. He holds a BA in nuclear
medicine from Otterbein College
in Westerville, Ohio, and has several certifications in radiology and
nuclear medicine. Christopher
says that the move to Ottawa was
made easier when he discovered
the wide range of outdoor activities the area offered. He rides
horses and is a wood worker. He
is also a golf and hockey fan who
has pledged allegiance to the Senators. Christopher’s wife and two
daughters remain in the U.S. for
the present but are looking forward to coming to the national
capital.

is appointed president of Gatineaubased MapleWorks Technologies.
She previously
held executive positions with Bell
Canada, Cap
Gemini
and
Ernst & Young
Management
Consultants.
Sheila has a BEng from McGill and
a post-graduate diploma in network
engineering from U of Toronto.
Her interests include reading and
travel. A soccer player, she’ll be
looking for a league to join come
spring. Founded in June 2004,
MapleWorks is a software development outsourcing company currently serving customers in the U.S.

MODASolutions

Peter Zalizniak

appoints Karen Diguer VP of marketing and names Ann Jonsrud
vice president,
sales. Prior to
joining MODASolutions, a producer of software solutions for secure
online billing,
Karen was director, global mar- Karen Diguer
keting, of Nokia’s enterprise division. She spent 10 years at Mitel,
ending her time there as director
of channel development. She holds
a BA, honors, from Carleton. Ann
has more than 15 years sales experience in the payments sector
and has held the position of vice
president at both I4 Commerce
and Microsoft. She earned a BSc
in biology from the University of
Illinois in Champaign, Illinois.

is appointed account manager for
military, government and maritime sales at
EMS SATCOM,
a division of
EMS Technologies. Peter has
more than 15
years management and satellite industry experience and
comes to SATCOM from Iridium
Satellite.. An MBA graduate of
Norwich University in Vermont,
he will be based in Washington,
D.C. Peter is a third degree blackbelt in tae kwan do. He plays guitar, scuba dives and is working towards his pilot’s licence. A supplier and manufacture of satellitebased terminals, antennas and
aeronautical
applications,
SATCOM has over 220 employees.

Sheila Eddin

HR Bulletin Board
If you know of someone who has copped a decent job (doesn’t have to be a VP – switchboard
operators are favourites of ours) send a note
to orbits@nationalcapitalscan.ca.

nuggets
NEWS AND NOTES FOR THE RECORD
Bell tolls for Calian’s
call centre deal
Calian Technologies Ltd. confirms a major call centre contract
with Bell Canada, supplying work
for about 800 agents in Montreal
and Ottawa, will not be renewed
when it expires June 30. The contract comprised 16% of the company’s revenue in 2005. Calian believes it can offset the loss by focusing on its mainstay business,
supplying technology services to
industry and government. The
company reports revenue for the
first quarter ended Dec. 31 surged
to $47.7 million, up 25% from $38
million in the same quarter in fiscal
2005. Calian president and CEO
Ray Basler says that most of the
growth was generated by the company’s huge health services contract with the Department of National Defence.

OCRI auction sees kids helping kids: A two-day silent auction of canvases
painted by kids from Agincourt Road Public School (left, by 24 grade 3 students) and École Élémentaire La Vérendrye (by Les petits artistes de l’École,
a group of 12-15 children from grade 1 to grade 6) raises more than $10,000
for the School Breakfast Program. The program is an OCRI-led initiative staged
in network availability and reduce
costs” for SMEs and individual
customers.

SiGe sales soar
SiGe Semiconductor says 2005
revenues were up 63%, from US$19.5
million in 2004 to US$31.8 million last
year. The company attributes the
gain to strong leadership in target
markets and increased sales of its
radio front end integrated circuits.
The company recently reported it
had sold loyal Japanese customer
Furuno Electric Co. Ltd. its one
millionth integrated circuit for GPS
radio. Some analysts believe SiGe is
ripe for an IPO.

Dell call centre
opens doors and
lines
Dell Computer’s new Ottawa
call centre in Kanata opens for
business, with about 100 people
taking calls and half as many support staff. The centre is training an
additional 250 agents and expects
to be running at full capacity within a few months. The call centre
provides customer and technical
support to Dell users across North
America.

Mosaid surpasses
profit forecast
Chip maker MOSAID Technologies Inc. surpasses predictions for earnings in the third quarter but falls short of anticipated
revenues. The company posted a
profit for Q3 fiscal 2006 of $3.6 million, or 31 cents a share, $1.1 million more than its conservative
forecast of $2.5 million, but far off
the mark of $34.1 million, or $2.96 a
share, in the same period a year
ago. Q3 2005 numbers, however,
were boosted by a one-time tax
gain of $28.3 million. Revenues for
the quarter were $16.54 million,
just short of $17 million to $18 million Mosaid had forecast.

MDS and AECL make
up and sign contract
MDS Nordion and Atomic Energy of Canada Limited have

PointShot appoints
distributor for China
PointShot Wireless engages
Holden Railway Equipment to
distribute its wireless Internet
equipment for trains in China.
“China offers a huge opportunity
as it leaps forward in terms of its
infrastructure and need for connectivity,” says PointShot president
and CEO Shawn Griffin. Barbados-based Holden supplies components, products and services to
railways around the world.
struck a deal whereby AECL will
supply MDS with medical isotopes
over the next 40 years and in return
take ownership of two specific-use
MAPLE (Multipurpose Applied
Physics Lattice Experiment) reactors under construction at Chalk
River. AECL will pay Nordion $25
million immediately, assume all
costs related to completing the project by 2009 and purchase $53 million in Maple-related inventory. The
deal puts an end to years of wrangling going back as far as 1995,
when MDS contracted AECL to
construct the reactors for generating medical isotopes. “The project
was faced with a number of challenges that resulted in it being several years late and considerably
over budget,” says an MDS
spokesperson. “So finally [MDS and
AECL] sought mediation last summer...which led to this agreement.”

Nuvo enhances
3Com network
Nuvo Networks Management
and 3Com Corporation agree on
a deal that will see Nuvo provide
managed services to customers of
3Com Internet-based switching
products. Bob Riazzi, VP of 3Com
Global Services, says “the relationship will...reduce management
complexity, [increase] confidence

Telesat to float IPO

BCE’s plans to take Telesat
Canada public later this year include keeping a controlling interest
in the satellite service provider.
Telesat currently provides Bell and
Bell ExpressVu with a range of
satellite-based services and will
continue to do so under its agreement with its parent company after
the IPO. Telesat was recently selected to provide exclusive satellite
services for Auroras Entertainment, the Montana-based company developing a fully integrated
IPTV service across North America using C-band service from Telesat’s Anik F2 satellite. Telesat has
300 employees in Ottawa.

at 240 Sparks Street that includes 16 partners from government, business and
organizations. The auction was held twice – a poor turnout because of bitter
weather made for slow sales, so OCRI put the art on the block again. Begun
in 1990, the breakfast program provides more than a million nutritious meals
annually at 127 elementary and secondary schools in the Ottawa region.

CFI honoured
The Canada Foundation for Innovation (CFI) wins the Conference Board of Canada/Spencer
Stuart Award in Governance for
transparency in the public service.
The CFI’s mandate is to “strengthen the capacity of Canadian universities, colleges, research hospitals, and non-profit research institutions to carry out world-class research and technology development that benefits Canadians.”

TOP team touts
tech plan
The Ottawa Partnership (TOP)
has led a delegation of some three
dozen representatives of Ottawa
economic agencies, businesses
and universities to Queen’s Park
to participate in a province-wide
bid to establish a project that will
seek ways to spin off more technology services and products from
R&D. TOP, co-chaired by Delphi
Group CEO Chris Henderson and
Mayor Bob Chiarelli, proposed a
plan that would include more
knowledge sharing among almost
100 organizations in the capital region’s technology sectors as a
means to achieving the goal. Researchers will examine how Stanford University, MIT and Dupont,
among others, approach the problem of commercializing technology, Henderson says. A request for
modest provincial funding — “in
the hundreds of thousands” of dollars — met with hedged approval
from Premier Dalton McGuinty,
who said he was personally “very
keen” on the [TOP] concept, which
could become a model for a strategy to accelerate the marketing of
Ontario technology.

IDC’s European
division hooks
$1.25M
International Datacasting’s
European subsidiary, PROFline
B.V., lands a $1.25-million contract
to provide repeat-customer Radio

Maria with equipment for a major
satellite radio upgrade. Radio
Maria, a Catholic gospel broadcast
network, has spread from Italy to
more than 30 countries. The company also sold some digital satellite broadcast gear, which was used
to air the Super Bowl, to U.S. radio
network Westwood One. Westwood used the equipment to deliver the Turin Olympics to over 100
US markets.

Two and seven
more make 50
Two Ottawa tech companies —
Semiconductor Insights and Harris Computer Systems — have
been added to
the list of the 50
Best Managed
Companies in
Canada, as assessed by executives from sponsor businesses
including DeKevin Dee
loitte and CIBC.
Semiconductor, with 135 employees in Kanata, provides technical
analysis of integrated circuits and
structures. Harris has been designing software for local government, utility billing and K-12 education since 1976. Both companies
show a clear corporate strategy,
sound finances and a commitment
to employees reflected in measures such as profit-sharing plans
and pluralistic decision-making
practices. There are seven other
Ottawa companies on the list of 50,
which is actually closer to 150 in
number, as many companies retain
their Best Managed designation
for three years pending re-qualification review. Among them is seven-time winner in as many years
Eagle Professional Resources,
an IT staffing firm. Says Eagle
CEO Kevin Dee, “Winning this
award each year...provides an independent assessment that
demonstrates we are doing the
right things.”
More, see Nuggets, P. 9
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Psst, Mr. President, look here at what this can do…
By Jennifer Bruce
In Davos, Switzerland this January, in the middle of the annual
gathering of the world’s richest
and most powerful, the president
of an Ottawa biotech firm plays
mime for the captains of industry
and leaders of government. And
the wonder is less that he dares to
do it — he’s Canadian, after all —
but that he breaks the language
barrier and makes the international establishment take note.
Ian Curry is CEO of the privately-owned DNA Genotek, which
has greatly simplified the gathering of genetic material. Over the
past couple of years he has steered
the company to an 800% growth
rate and the need to triple his sales
and marketing team in order to
keep up with global demand. Along
the way, DNA Genotek has won
prestigious awards including the
Ottawa Life Sciences Council’s
“Company of the Year” for 2005 and
inclusion in Red Herring Magazine’s “Top 100 Private Companies
in North America, 2005”.
DNA collection is tricky business. Over the past 50 years, the
methods traditionally employed to
extract this vital “building block”
of genetic material from tissue or
blood have proven unstable, expensive and invasive. With their
groundbreaking product, the Orageneª DNA Self Collection Kit, Ottawa-based DNA Genotek is revolutionizing this process by providing a method to collect substantial
amounts of DNA from saliva.

The company’s founder and chief
scientific officer, Dr. H. Chaim
Birnboim, has worked in the field of
DNA research for over thirty years.
Curry’s education, on the other
hand, is in computer science and
management. For nine years he
held various executive positions at
Internet security software leader
Entrust, Inc.

are painful and require a clinical
setting with the ability to immediately refrigerate the bags once taken by medical staff. The secondmost reliable method is uncomfortable and invasive with a less
than 50% success rate.

30,000 genes
The benefits resulting from the
merger of IT and biotech are evident immediately once the volume
of data involved in the study of
DNA is considered. Completed in
2003, the 13-year Human Genome
Project has been the most comprehensive study of DNA material
to date, resulting in the mapping
and subsequent identification of
approximately 30,000 genes contained in human DNA. With three
billion bits of information contained
in each human cell, this project
would have been impossible to
imagine, let alone complete in such
a short period of time, without the
availability of supercomputers to
analyze the data.
The intricate, open source map
that medical researchers now have
at their disposal provides the blueprint necessary to launch or improve the accuracy and efficiency
of countless health studies worldwide. But a road block has involved
an inability to collect enough valid
DNA samples to yield reliable results. Blood draws provide 100%
accuracy if properly handled, yet
they cost up to $100 per sample,

predictive medicine (to determine
an individual’s predisposition to
disease) and pharmacogenomics
(the analysis of an individual’s
DNA to assess which drug will be
most effective) knows no bounds.
Birnboim’s science combined
with Curry’s leadership have created a unique product with an international client roster of medical
research facilities including the
Karolinska Institute, Harvard
and Johns Hopkins. Considering
Oragene is already being used by
over 2,000 labs in 58 countries, it’s
easy to understand why the company was recognized as one of only 30 by the World Economic Forum as a Technology Pioneer for
2006 from a list of 230 nominees.
Curry, the sole Canadian Pioneer, attended the annual meeting

of industry giants in Davos alongside the likes of Bill Gates, Larry
Page, John Allen and Bill Clinton. He was able to meet with Dr.
Francis Collins from the Human
Genome Project and other experts to discuss vast and often controversial issues involved with
DNA and genome research.
The ability to quickly demonstrate the small Oragene kit by
pulling it out of his breast pocket
on the small shuttle bus around
Davos speaks to the true innovation and scope of this product. Pretend to spit into the bottom of the
device and mime securing the top,
then point to the double helix from
the kit’s logo to relate the purpose,
and communication flows readily
across barriers of culture, language or field of expertise.

Ian Curry
The use of the Oragene device
solves these problems. The unit
looks like a contact lens holder: the
two circular parts are mailed in a
container the size of a bar of soap.
The testee fills the bottom with
saliva and then in screwing on the
top breaks a membrane, releasing
the chemical solution which stops
the enzymes in the saliva from
breaking down the DNA. For a cost
of less than $20 per kit, (depending
on number purchased) no more
than 20 minutes from arrival to
completion and with foolproof execution, the sample is secure in the
kit for years. The practical use of
this technology in the fields of

New employees.
Business changes.
New software.
New locations.
Process changes.

Need an Application Training Partner?
Look to Capital Technology Partners.
Get the most out of your application with fast, flexible
training solutions tailored to your business needs.
The training experts at Capital Technology Partners have been
designing, producing, and delivering courseware for both
packaged and proprietary applications for over 10 years.
Our services include
· Needs analysis
· Course design and delivery
· Customized materials
· Measurement and assessment
· Bilingual instruction

Delivery options include
· e-learning
· Instructor-led training
· One-on-one sessions
· Train the trainer

Get your software working harder for you today.
Call 1-866-987-2005 or
e-mail us at training@ctpartners.ca
ctpartners.ca
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Pronexus engages with
Microsoft and Ubiquity

Think back 20 years to the rapid
growth of 1-800 numbers. As call
centres became overwhelmed by
call volumes the need for customer
self-service was addressed by technologies such as Interactive Voice
Response (IVR) systems. Pronexus
responded to this market opportunity with its successful toolkit for
software designers, “VBVoice” and
positioned it as “the only Rapid Application Development (RAD) toolkits for IVR and speech that blend a
high level GUI and sophisticated
programming in a dot.net environment.” When Microsoft launched
the Microsoft Speech Server (MSS)
platform in 2004, long-standing
partner Pronexus quickly released
VBSALT, a toolkit for building
speech applications on MSS.

Ubiquity’s carrier class Unix SIP
Application Server software (“SIP A/S”) to
be quickly integrated with those
from Pronexus.
A current example is the Bell ad featuring beavers Frank and Gordon
riding escalators viewing Olympic
events on their video-enabled cell
phones. This kind of application is
possible thanks to a SIP interface.
SIP is also one of
the elements behind the growth of
VoIP telephony
networks.
As
Kozminski commented,
“SIP
makes it all work
together — a proAndrew
tocol that connects
Kozminski
many platforms
and applications, including VoIP
systems. It has taken the world by
storm over the last few years.”
During this evolution, Microsoft
launched its Connected Services
Framework (CSF), targeting service providers who want to reduce
deployment costs and time. But the
company had a need for telecom
partners with industry experience
in real life network applications. The
two Ottawa companies had credibility in this target market — Ubiquity in their Unix server platforms,
and Pronexus in their speech-enabled interface platforms. Working
with them would provide an opportunity to demonstrate the potential
of CSF. Hence “Microsoft asked
Ubiquity and Pronexus to partner
with them for a major demo at
3GSM — and we were happy to
help,” commented Kozminski.

“Emergent strategy”

Demo partnership

Fast forward to today, when this
kind of speech-enabled IVR interface is in a rapid growth stage, and
speech recognition is taking centre stage with call-in service examples from Rogers and Bell
Canada (have you talked with
“Emily?”). According to Microsoft’s
Steve Ballmer, during his Ottawa
visit in December ’05, speech will
become an everyday part of the
user interface as GUI evolves to
VUI (Voice-enabled User Interface). Telephony service providers
are now looking to create innovative services and generate new revenue streams. Pronexus, through
its Microsoft relationship, was invited to join with Kanata & Cardiffbased Ubiquity Software in the
demo for the 3GSM event.

The demo application is called
“I’m Lost”. It allows users to get
directions to their next destination
by calling the application. It solves
the user’s problem using several
tools — e.g. Email, GPS, contact
management software. It ties together several technologies and
data sources — your next appointment (from your calendar); your
location (from GPS/GSM); directions to next appointment — all using text-to-speech (TTS) plus voice
control (e.g. it allows you to say
“stop”, “go back”, “repeat” to clarify directions).
My conclusions: Keep profiling
adjacent markets; their emerging
players and partners could become an important part of your
customers’ value chain. Your visibility and product roadmap need
to adapt when your value chain
evolves, especially if it merges with
adjacent markets populated by
powerful companies.
Peter Fillmore is a market
development executive and
disruptive product strategy
advisor. Contact him by Email:
fillmore@westpark.com

Marketech

PETER FILLMORE

T

he San Diego beaches are
sunny and inviting, but Andrew Kozminski, CTO at
Kanata-based Pronexus Inc., took
time from his travels to call me to
discuss an interesting, high profile
partnership. While he was on the
road in southern California, company colleagues were in
Barcelona, Spain at the huge
3GSM World Congress of telephony, where a Microsoft, Ubiquity
and Pronexus demo was featured.

Emerging markets

New value chains
As VoIP and multi-media demand have grown and invaded the
world of enterprise and telephony
service providers, a new standard
has emerged called Session Initiation Protocol (SIP). It ties together diverse applications and platforms, and helps products such as

Pinchas from a distance: Pinchas Zukerman, conductor of the National Arts Centre orchestra and
world-dacclaimed violinist, teaches a student in Montreal from his CANARIE-enabled studio in Ottawa.

One, two, three CANARIE, more
By Susan Hickman
Canadian researchers enjoy the
fastest and most sophisticated
communications network in the
world.
CA*net 4 (pronounced C A net
four) is a high-speed, high-bandwidth network that allows researchers and educators to access
computing resources and large
volumes of data at remote locations. Already it is being used by
schools, universities, hospitals and
research centres for everything
from music education to eye
surgery.
With $110 million of federal funding, CANARIE designed CA*net 4
to connect networks through a series of point-to-point optical wavelengths to meet the growing needs
of researchers who use computers
and networks for collaborative research and remote control of instrumentation. CANARIE is a national not-for-profit organization
that develops and deploys advanced networks to Canadian academic, government and industry
researchers at no cost.
CANARIE’s CA*net 3 was deployed in 1998 as the world’s first national Internet research and education network. It was among the
most advanced in the world at the
time. But over the past several
years leading-edge research conducted by Canadians has led to a
growth in traffic and high bandwidth
applications that require a more advanced network. Enter CA*net 4.
“Carleton University and the
University of Ottawa are both
connected,” says Susan Baldwin,
senior director of operations at
CANARIE. “They are doing
tremendous research and a great
deal of international collaboration.
It links them to 40 other countries.
It really is a world-leading network.”
In May 2005, the CA*net 4 network allowed the world’s first successful prototype demonstrations
of user control of lightpath switch
devices to take place. Research
teams from half a dozen Canadian

universities and research centres
participated in the program. Gregor Bochmann, a physicist who
teaches at the uOttawa’s School of
Information Technology and Engineering, led a team which built a
system for user-controlled lightpath provisioning (UCLP) intended for use in a network like CA*net
4.
“We have established a lightpath
from Edmonton to Barcelona,
Spain, via Toronto and Holland,”
explains Bochmann, “which allows
us to send large amounts of experimental data for analysis by
physics groups all over the world.
“It changes the way research is
done,” Bochmann says.
For example, Pierre Boulanger,
director of the Advanced Man-Machine Interface Laboratory at the
University of Alberta in Edmonton, is building a prototype of an
eye tele-surgery trainer to test
with ophthalmologists in Ottawa
and Edmonton.

opment of supercomputing.”
CANARIE’s clever broadband
network also allows the National
Arts Centre (NAC) and schools
such as Ottawa’s Canterbury High
School, to further their music education programs.
When CA*net 4 was first developed, Canterbury High School
students were connected with six
other schools across the country
for a pan-Canadian singing of the
national anthem in English,
French and Inuktitut.
“Hexagon,” the NAC’s new media’s research and development
project, also uses CA*net 4 for distance education. Pinchas Zukerman, music director of the NAC
Orchestra and a champion of the
latest broadband videoconferencing, is able to teach violin to students in various Canadian communities, thanks to this state-ofthe-art network, which provides
high-resolution video and high-fidelity sound.

“This (type of network) is absolutely
essential to the development of
supercomputing.”
As eye surgery (on pig eyes) is
performed in Edmonton, an ophthalmologist-in-training in Ottawa
can experience it on a simulated
instrument. This “tactile transmission,” explains Bochmann,
should be able to be demonstrated
in about a year. The high-quality
video and lower delay provided by
the CA*net 4 network is ideal for
this type of experimentation.
Gary Slater, dean of the University of Ottawa’s Faculty of Graduate
and Postdoctoral Studies, says CANARIE’s advanced network is essential for today’s research.
“We rely heavily on CANARIE
for communications,” says Slater,
who uses CA*net 4 to transfer data related to his modelling of DNA
physics. “This (type of network) is
absolutely essential to the devel-

The NAC also uses the network
to connect schools and educators in
art exchange programs that allow
children as young as six to learn
from the best, all by watching a
screen. One of the highlights of using this newest network technology
for the NAC was during the orchestra’s U.S. and Mexico tour in 2003,
which brought together students in
Mexico, Chicago and Ottawa.
“It solves a big problem for an organization like the National Arts
Centre,” says Maurizio Ortolani, the
NAC’s new media producer, “which
has a national mandate to highlight
the performing arts in Canada and,
very importantly, a national mandate
for education outreach. And (CA*net
4) is a vehicle that enables us to fulfill that mandate.”
More, see CANARIE, P. 8
national capital SCAN, March 2006

7

Watchdog… from P. 1
Bucholz attributes much of EFF
success here in Canada to its relationship with the Canadian Internet Policy and Public Interest Clinic (CIPPIC).
The clinic, which is run out of the
uOttawa, offers help to those who
need legal advice and representation in technology issues that could
have an impact on society overall.
Although EFF has a huge legal
team in the United States, they rely greatly on the clinic for help in
dealing with Canadian legal issues.

We’re debating
issues that touch
just about every
Canadian in their
home, place
of work, school
and libraries.”
Philippa Lawson is CIPPIC’s
executive director and general
counsel. “Copyright law reform is
an excellent example of an issue
with significant effects that people
have no idea about,” says Lawson.
Together EFF and CIPPIC have
created Online Rights Canada.
CIPPIC provides people with information. Online Rights Canada
is more about getting people involved. It enables people to participate in the debate by showing
them how to contact their MP to
express their opinions about subjects such as the copyright debate.
“It facilitates grassroots advocacy,” says Lawson.
EFF has always had a strong
Canadian membership which is
why the organization felt the need
to establish a branch here. This is
the first time they have had an office outside of the U.S.
Bucholz says the best thing EFF
can do to help its members and
gain support is to provide a means
for Canadians to voice their concerns, which is the role of Online
Rights Canada.
According to Bucholz one of the
biggest concerns the EFF has
right now is what was known as
Bill C-60. It is no longer called that
because of the parliamentary
turnover, but essentially the bill
would change copyright laws here
in Canada.
The EFF thinks the bill has
some good components, but other
sections are totally unworkable.
Bucholz says the modernization of
the copyright law would have
broad implications for a number of
Canadians. Among the many associations that would be affected
are schools and libraries. Educators would be charged a much
higher price for distributing copies
of protected works for educational
purposes.
Paul Whitney is a Vancouver
city librarian and he is also the
8 national capital SCAN, March 2006

chair of the Canadian Library Association copyright committee.
According to Whitney, “The debate [around digital copyright] is
changing dramatically. We’re debating issues that touch just about
every Canadian in their home,
place of work, school and libraries.”
Whitney says that one big concern is that regulators would allow
libraries to send electronic documents to each other, but not allow
library users to keep this type of
format on their computer desktop.
Whitney says this is “impeding
technology.”
“You are talking about people
trying to deny a new technology.
The same argument was used to
block movie recording. Now DVDs
are the movie industry’s biggest
revenue. This should not be about
hobbling technology,” adds Whitney. “There are going to be winners and losers. That should never
be an argument to stop technology
from what it is able to do.”
The bill failed to survive the
short-lived Liberal minority government that lost power in the
Jan. 23 election. This reality leaves
some observers saying they would
be surprised if the bill saw the light
of day during the life of the new
Conservative minority.

“There are going
to be winners
and losers.
That should never
be an argument
to stop technology
from what it is
able to do.”
Whitney believes this issue may
not be addressed for a while. He
says the Conservatives will want
to stop and “put their stamp on it.”
Bucholz is concerned as well
about when it will be addressed
again. He says it is a controversial
topic and the Conservatives won’t
want to address it quite yet: “The
Conservatives are aware of the
fact that they have a minority and
they are not interested in rocking
the boat.”

Five key elements to
turn homes green
By Lori Lee Tarbett
Many home owners find themselves sitting amid a growing
mound of bills with today’s high
energy and
utility costs.
With these
expenses in
mind, there
are a rising
number of
environmentally-friendly
builders who
are realizing
that showing
people the Lori Lee Tarbett
money they
can save by “going green” in
home construction is the key to
building a successful business.
The initial price for green
homes may seem steep, but those
who support the technology say
the upfront cost is well worth the
long term savings.
One such company is Ottawabased Windmill Developments,
whose managing partner,
Jonathan Westeinde has taken
advantage of this market and is
developing homes that are friendly to both the environment and its
dwellers.
The basic price is competitive
to a regular new home. Any cost
above that is determined by what
is used in the home. Westeinde
says what is important is the efficiency and money saved in the
long run.
“Consumers will get ten times
return on capital cost compared
to what they invested in the features,” Westeinde says.
Builders like Westeinde are
showing that “going green” is affordable for homeowners and
profitable for those in the construction industry. Having seen
this, a whole new crop of environmentally-friendly builders is being developed in classrooms and
shops.
Renée Gratton is a contract
professor at Cité Collégiale. This
semester she is teaching a new
course entitled Innovative Building Technology. According to
Gratton, this course is necessary
because the demand for these
types of products will only continue to grow.
The course focuses on teaching
students how to make buildings
environmentally-friendly. Among
many other techniques, much of
the course focuses on the LEED
(Leadership in Energy and Environmental Design) approach created by the Canadian Green
Building Council.
The council uses the LEED
method to convince companies to
invest in green buildings and help
in the design of these projects.
Gratton says the market for
eco-friendly residential and com-

mercial buildings is still modest
compared to traditional building.
But it is expanding. She says education is the key to getting more
people to invest in these structures.
According to Gratton, many
people are simply unaware of the
opportunities. “During the first
class, I spent two and a half hours
just going through the logistics of
green building with the students
— it’s a state of mind,” she says.
Rodney Wilts is an advisor for
Build Green Consulting, a subsidiary of Windmill Developments.
BGC consults with those interested in sustainable buildings. It
works with gover nments and
helps conventional developers
come up with ways to “green their
practices.”
Wilts is also one of the founders
of Canada’s first green building
supply centres, The Healthiest
Home and Building Supplies,
created in 2003. Healthiest Home
offers all types of environmentally friendly products, from paint to
carpet and hardwood flooring.
There are even eco-friendly toilets which allow the user to
choose the type of flush, depending on the need.
Westeinde says any home can
be improved by just using the five
key elements to green home building: proper land use, increasing
the thermal value of the house,
water management, waste management and using appropriate
structural materials.
This can be achieved by increasing insulation, installing water-saving mechanisms and using
recyclable materials.

“The process is
starting to happen,
but it’s taking a
long time.”
While the demand for environmentally-friendly building is apparent, both Gratton and Wilts
agree that much of the focus lies
around health issues as well. People are becoming increasingly
health conscious and as a result,
they are trying to improve the environments they live in, ridding
their living space of chemicals that
can cause allergies or asthma, or
might even be carcinogenic.
Wilts says he’s seen a lot of expectant mothers, new parents and
well-educated “boomers” looking
for products that would make
their homes healthier. “They are
becoming more attuned to the importance of wellness issues,” he
adds. “The process is starting to
happen, but it’s taking a long
time.”

CANARIE… from P. 7
Nortel is the only private sector
company currently connected to
CA*net 4 is Nortel. Its 10-Gigabitsper-second lightpath link to
CA*net 4 allows Nortel to showcase its latest optical networking
products and emerging technologies to potential clients across the
globe in real time.
“We’ve built a significant catalogue of demos and experiments
that utilize this link and push the
envelope on our research,” says
Rod Wilson, Nortel’s director of
advanced technology research.
CA*net 4 “allows us to collaborate
with researchers and development
partners around the world. The
link lets us work in real time with
these collaborators, which you just
can’t do on a workbench in Ottawa.”

America is
a laggard —
late to the party.
The US wants
to replicate
Canada’s success
In a mutual exchange, last year
Nortel won a bid to provide optical
products to CANARIE’s CA*net 4
network to increase its performance and capacity.
CANARIE continues to consult
with academics, educators, health
professionals, entrepreneurs and
other CA*net 4 users to ensure it
maintains its world lead in advanced networking. “CA*net 4 has
become a model for other countries,” says CANARIE’s Baldwin.
“Larry Smarr in California says
the U.S. needs to catch up to Canada,” says Baldwin. Smarr, the director of the California Institute
for Telecommunications and Information Technology, recently
admitted in a U.S. trade journal
that America is a “laggard – late
to the party. The United States,”
he said, “hopes to replicate Canada’s success in advanced networks
and user-controlled lightpaths.”
Meanwhile, Baldwin says that
when the federal grant of $110 million expires in March 2007, CANARIE hopes to have more funding in place to develop CA*net 5,
an even faster, more functional
network that would give the user
more control than ever.

The importance of being social and building trust
dent of Sun Microsystems, is a
co-creator of Java (the
language, not the
stimulant). Tim
Bray out of Vancouver was a coeditor of the World
Wide Web consortium
XML specifications. Today, Ottawa
programmer Tobias Lutke {cofounder of Jaded Pixel) is a key
contributor to the development of
Ruby on Rails, an up and coming
open source programming language.
First generation cyberspeak allowed the World Wide Web to become a virtual warehouse of an infinite amount of highly manageable
data and information. Second generation cyber- languages like Rails
are enabling the emergence of a
more sociable Web. “Weblogs,
wikipedia, myspace and podcasts
are foreshadowing what’s coming,”
says Lutke.
A good example of how the creative class (see my column in Vol.
1, No. 1) socializes and creates
wealth, almost by inadvertence, is
‘We Know’. Jo Ito, founder of ‘We
Know’, says it’s one of many virtual guilds, or groups of kindred players, in the popular ‘World of Warcraft’, an online game with 500,000
players. ‘While some might view
WoW’s sophisticated socialization
features, which allow people to

Wealth of
Knowledge

FRED BELAIRE

W

hen I played football it was
on turf. Today, because the
game is played on an artificial surface I have to say natural
turf. I used to drink coffee. Today, in
high tech coffee shops, I have to order regular coffee. Thus language
evolves to accommodate technology. But the development of information technologies has called for
the invention of entirely new languages.
Writing on the knowledge economy in a Silicon Valley North, I
opined some miscasting in the
movie, Connections. The heroine
listening for signals from extra terrestrials should obviously have
been bilingual (i.e. Java- or XMLliterate). In our community a premium is being paid to knowledge
workers proficient in XML, Java,
Perl ,et al.
Canadians continue to play a
central role in the evolution of the
languages of cyberspace. James
Gosling from Calgary, vice presi-
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2003, says Levesque, which resulted in “Travelpod [becoming] a
monster.”

JDS continues to
phase out local
presence

Precarn launches
pilot program

JDS Uniphase casts off what remains of its Ottawa optical manufacturing operations, further whittling the company’s once mighty
presence in the local technology
industry and displacing 350 more
workers. Buyer Fabrinet, based in
Bangkok, will shift the work to
Thailand. “This transaction marks
the final phase of our plan to transition all optical communications
assembly manufacturing to Asia,”
says Debbie Shoquist, vice-president, JDSU global operations.

Ottawa man
creates “monster”
An Ottawa entrepreneur parlayed an online travel journal into
a blog with 30,000 international
contributors who’ve posted stories
and photos of their trips. Luc
Levesque’s company began unassumingly in his basement; Travelpod (www.travelpod.com) now has
an office with ten employees, a
website that reportedly takes tens
of millions of hits each month and
a measure of financial security
after its first round of angel financing. A computer engineer,
Levesque designed the formative
Travelpod website using two simple programs for data input and
output. Blogging caught fire once
the media took notice sometime in

Precarn Incorporated has set
aside $2 million for a new pilot
program to assist small companies
doing research in robotics and intelligent systems. The money will
be available to companies with
fewer than 50 employees and revenues between $500,000 and $10
million. Precarn is a national association of businesses, research
institutes and government partners supporting the development
of IS technologies.

Delphi takes award
The Delphi Group receives
ECO Canada’s inaugural Environmental Employer of the Year
Award in the small and medium
business category. The national
award is given to the company that
demonstrates outstanding human
resource and business management practices and policies in the
Canadian environmental profession. Delphi is an environmental
consultancy firm with expertise in
climate change, clean energy,
health and environment.

StemPath raises
$1 million
Drug designer StemPath Inc.
secures $1 million in venture capital from New Generation
Biotechnology Funds. StemPath

chum around in the virtual world,
as a sort of ‘new golf ’, Ito thinks it’s
more than just a way for people to
hang with their own kind. “Even as
the guild members — virtual
priests, hunters, warriors and pal-

new meanings and economic opportunities. Technologies, including information and communication technologies, are just embodied knowledge. If there is no
economic advantage, markets will

In a knowledge economy, the price of
information tends to zero. The scarcest
resource is the attention span of the user,
the brain that can provide context.
adins — go on raids together or sit
around in WoW talking about the
game, some are using their access
to one another to do what they do
best: put their heads together to
create new software.”
Economies take on values and
provide meaning within, not beyond, a given social context. Within these bounds, markets efficiently allocate scarce resources.
In a knowledge economy, the
price of information tends to zero. The scarcest resource is the
attention span of the user, the
brain that can provide context,
give meaning to information and
enable economic action. In a
knowledge economy, the price of
communication also tends to zero.
Thus many brains can interact
over time and space to establish

not invest in them. But society
might. The knowledge economy
will yield the most wealth when it
is informed by a learning society.
The latter will require social investment, including new forms of
interactive governance. Other social investments will be needed to
solve issues of misinformation,
privacy, censorship and informa-

tion inequality. In the marketplace
competitiveness is being complemented by collaboration with other economic actors to create
wealth. We are moving from a sole
concern with efficiently using
physical things (the economics of
scarcity) to a reliance on innovation and creativity (the economics of abundance).
But successful societies are
built on trust. John Thompson,
CEO of Symantec, advises, “The
future of the digital lifestyle and
digital economy is in our hands —
not just the security companies,”
but those of every enterprise that
relies on the digital world for its
operations and growth. By joining
together to make information assurance a top priority we can build
trust, create confidence, and enable millions of people to safely
enjoy the convenience, the power,
and the possibilities of the digital
world.

Arnold Villeneuve
Vice President
Professional Services Division
Arnold.Villeneuve@cirilab.com
Tel: 819.772.9979 Ext: 230
Fax: 819.772.4838
Cell: 613.833.0984

CIRI Lab Inc.
80 Belleau Street, Suite 200, Gatineau, Quebec, Canada J9A 1H1
Tel 819.772.9979
www.cirilab.com
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develops drugs to stimulate heart
and skeletal muscle regeneration.
The company will use the VC infusion to move its first two products
into the pre-clinical testing phase.
StemPath has three employees
and pays the salaries of four researchers at the Ottawa Health
Research Institute, a major
shareholder in the company.

Algonquin lauded
for having faith
In 2000, at the height of the low
point in the
tech industry,
Algonquin
College began offering a
diploma program in photonics at its
Wo o d r o f f e
campus. At a
ceremony to Adam Chowaniec
mark the expansion of the school’s
technology program, Adam
Chowaniec, new chair of the Ontario Research and Innovation
Council and Tundra Semiconductor chairman, praised Algonquin for taking the counterintuitive initiative that is now seen as
prognostic.

Nortel’s Cingular
pursuit pays off
Nortel finalizes an agreement to
provide Cingular Wireless with
wireless infrastructure equipment
for three years, a significant inroad
in the company’s return from hard
times. “Nortel’s relationship with
Cingular and its UMTS business
have been questioned by media
and analysts in the past year,” says

Letter to
the editor
To: Editor
Re: Have we got a deal . . .
(Vol. 1, No. 1, Feb. 2006)
“Repeat nonsense five times
and people laugh; repeat it fifty
times and they get angry; repeat it five hundred times and
they are ready to die for it. Coca-Cola recognizes this truth.”
— Peter Worthington
This might be a worthy call to
action from CFRA, but surely
not from a newspaper for readers and advertisers with actual ideas. You have at one stroke
insulted both your readers’ ability to discern substance from
presence and your advertisers’
ability to promote something
that is better than “nonsense”.
Besides, any newspaper that
sees wisdom in reactionaries
such as Peter Worthington is
asking to be laughed at by
everyone under 50.
Ross Brown
Advisor, IS Technical
Software Development
Computer Sciences Corp.
You’re right. So is Peter.
You’re both right. — Ed.
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a spokesperson for Nortel. “[This]
news shows that Nortel’s innovation and persistence are paying
dividends.” Cingular is the largest
wireless carrier in the U.S., serving over 52 million customers. Other Nortel news has the telecom
equipment maker selling off its
promising blade server switch
business to investment bankers in
California. The decision was
premised on the likelihood that a
large investment in the division
would be required to meet the
competition from Cisco Systems.

Roaring Penguin
in California
Roaring Penguin Software’s
anti-spam software is picked up by
Internet service provider ISWest
for its 15,000 customers. After
dumping its homegrown junk
Email filter solutions, the ISP,
based in Agoura Hills, California,
tested several commercial filtering programs before choosing
Roaring Penguin’s CanIT-PRO. Describing the capability of their old
“one-size-fits-all” filter, Clayton
Weise, ISWest’s technical support
manager, says the company was
“trying to paint a Picasso with a
paint roller.” He explains, “If a customer felt that their mail was being filtered too aggressively — or
not aggressively enough — we
couldn’t make changes without affecting every other customer.
That’s all changed, though, since
installing CanIt-PRO.” Founded in
1999, Roaring Penguin is a nineperson operation based in Nepean.

March Down Under
March Networks secures a contract to supply video surveillance
equipment for one of Australia’s
largest banks. Deployed in more
than 900 branches, the new system
is expected to improve customer
and employee safety as well as deter fraud and theft.

ZIM zigging
and zagging
Michael Cowpland’s ZIM Corp.
is changing direction after posting
another dismal quarter. The company plans to shift focus from
short-text messaging to cellphone
and mobile services where users
pay subscriber fees. ZIM says revenue in its third quarter was
US$1.3 million, compared to US$2.8
million in the same period a year
ago. During Q3 2005, Zim drew
US$421,000 under a revolving line
of credit from Cowpland. There’s
been speculation that the CEO
might have to reach even deeper
into his pocket to try to pull Zim
back from the brink.

MDS Nordion inks
drug manufacturing
contract
MDS Nordion signs a renewable six-year contract to manufacture Zemiva, a molecular imaging
drug being developed to detect insufficient blood flow to the heart.
Trials suggest that the drug can
detect poor blood flow up to 30
hours after a cardiac event such as

Digital pulls together
By Melissa Orr
There is an excited buzz among
Ottawa’s creative content developers. Their future is set to be
brighter because of a new initiative aimed at connecting businesses in the field to each other,
creating new ideas and opening
potential markets.
DigitalOttawa, supported by
the Ottawa Centre for Research
and Innovation, promises to
bring Ottawa’s creative content
community into a new phase by
working from within the industry
at a grass-roots level. Companies
or individual professionals involved in areas such as marketing, advertising, web design,
video, multi-media design as well
as writing and editing to name a
few, all fall into the category of the
creative content development
community. A call has gone out for
volunteers to sit on the inaugural
board of advisors and executive.
According to Lee Dunbar, project coordinator, previous research done by OCRI showed that
this sector has unique challenges
to contend with, as well as some
opportunities. “There has been a
lot of consultation and discussion
with industry members, but the
initiative itself is still in its infanchest pain, potentially limiting
damage to heart tissue. Nordion
plans to expand the Vancouver
plant where the product is manufactured.

Five tech women
named to forum
CATA’s Women in Technology
(WIT) Forum chooses five women
to participate in uOttawa’s new
Leadership Forum, a program designed to develop the next generation of CEOs in the capital region.
The nominees are Carole Lacombe, senior vice-president of the
Canadian Space Agency; Kim
Dixon, vice-president of marketing for Talkswitch; Ella Mar, senior vice-president, operations, for
Espial; Jacqueline Gauthier,
CFO of Calian Technologies; and
Carol Devenny, a partner with
PricewaterhouseCoopers.

Meriton plans
ambitious global
expansion
Meriton Networks, manufacturer of optical networking equipment, is expanding its presence in
Europe, the Caribbean, Latin
America and the Asia-Pacific region. The company recently hired
industry veteran Bert Whyte (see
Orbits) as managing director for
Europe, the Middle East and
Africa, a move, says CEO Mike
Pascoe, that underscores the importance the company is placing
on foreign markets. Meriton is well
financed for the undertaking, having secured $66.5 million in investment last June, the largest VC deal

cy,” says Dunbar. One of the challenges that he identifies is that
most of the companies in the industry have a small staff or are
comprised of freelancers. Their
ability to tackle enormous projects is limited. DigitalOttawa creates the space and opportunity for
companies and individuals together to maximize their resources and their potential.

“Digital communications has become
part of our
corporate and
social DNA.”
There is great potential in Ottawa’s digital content community. It is estimated that there are
over 600 local companies and
freelancers employed in this field.
But, as Dunbar mentions, a prime
concern is that there is very little
knowledge about the local industry and the capabilities that it has.
“We would like to retain more of
the projects rather than see them
go to Toronto or to Montreal.”
DigitalOttawa is launching inof 2005 among Ottawa companies.
Meriton has approximately 150
employees.

Tiree’s mobile
takes off
J.P. Morgan and MDS International scooped up Tiree’s Mobile Workplace while the ink on the
instruction manual was barely dry.
The major customers will access
the new wireless extension of
Tiree’s facilities management
software using Blackberry handhelds.

Plaintree profits
grow as revenue
withers
Plaintree Systems, a manufacturer of optical applications for the
Internet, reports a profit of $421,000
in its third quarter ended Dec. 1,
compared to $390,000 in the corresponding quarter a year ago.

March reports
March Networks revenue for Q3
2006 ended January 31, was $20 million, up $7.7 million from the same
quarter last year. Revenue for the
first three quarters was a whopping
88% higher than in the same period
in 2005. Commenting on the yearover-year growth, March CEO Peter Strom pointed to the company’s
aggressive marketing of its IPbased video surveillance products.
Profit jumped to $5.37 million, almost triple that of a year earlier.
The company is now predicting
profit for the year ending in April
will be $18 million, surpassing its
previous forecast of $16 million by
$2 million.

centive programs such as their
Last Thursday’s events, where
people involved in the digital content industry meet and form networks to share ideas and information. This free, informal event
takes place at various locations
around the city on the last Thursday of each month. As the initiative develops, DigitalOttawa hopes
to provide the members of the industry with resources such as
company and industry profiles, directory of creatives and companies, an industry newsletter as
well as a virtual networking forum.
Most of the work so far has been
behind the scenes. But discussions
with government representatives,
local stakeholders and individuals
on developing this initiative further
are in progress. According to Dunbar, “We are in the process of conducting focus groups and interviews to define what priorities
need be addressed and to solicit
ideas about how to do it.”
The future of the digital content
sector is quite bright. As long as
people are using Email, video
games, business software or wireless entertainment devices, the
sector will continue to grow. “Digital communications has become
part of our corporate and social
DNA,” says Dunbar.

www.nationalcapitalscan.ca
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You’re holding the paper and we hope you
like it. But you’re going
to love the SCAN website. It’s not quite there
yet, but at www.nationalcapitalscan.ca you
can leave your name
and we’ll let you know
as soon as we get it together. The website will
be a daily affair, with
news and analysis,
blogs, RSS feeds and a
variety of media. Our
objective for the future
is to morph from a print
publisher that also produces a website to an
electronic publisher
that also prints a paper.
We look forward to interacting with you in
community forums and
on community weblogs.
If you have any suggestions to make as we
complete the site’s design, please Email
christian@national
capitalscan.ca.

Need new buyout options
As for how well the national
capital
region
is
equipped to deal
with this new reality, the technology and product
challenges will
probably be manageable but the market challenges
may be another story. Canadian
companies are not used to the
idea of cannibalizing their products every couple of years. But as
business markets begin to resemble consumer markets more
and more, this will be a requirement. It will also require higher
investments in selling and marketing as well as inventory. Fortunately, the region now has a
reasonably good supply of venture capital and the managers of
that pool are willing to play by the
new rules provided they are confident about the entrepreneurs
who are calling the shots. And the
entrepreneurs are much more
seasoned than were their counterparts during the two previous
waves. They have seen both good
and bad management practices
and know how to tell the difference.
However, the financing story is
not all rosy. While our policy makers have done a reasonably good
job of fixing the venture capital
and mezzanine capital components of the private equity market
in Canada, the buyout component
is woefully inadequate, particularly when compared with the
United States. This means that
when a Canadian venture capital
company goes looking for an exit
from an investment, it usually
ends up shopping the company in
the U.S., and usually to a strategic buyer — a company in the
same line of business. Such a buyer will usually integrate the Canadian operation into the U.S. operation, leaving only a limited activity in Canada, typically an R&D
activity. The prospects for such
companies ever becoming worldclass multinational enterprises
are effectively zero. And yet Canada needs more MNEs if it is ever
going to gain a meaningful share
of the worldwide market for technology-based products and
services.
While R&D jobs are good jobs,
a region like the national capital
should insist on something better. Placing impediments in the
way of foreign investment is not
the answer. What are needed are
Canadian alternatives. Just as we
created Canadian alternatives in
the venture capital spectrum, we
must do the same in the buyout
spectrum. One alternative might
be to make it easier for management teams to buy out the earlier investors, whether they are
VCs or angels or friends of the
family.
To ignore the problem would be
an injustice to the bright young
people who are going to do their
part in exploiting the wave that
now seems to be upon us.
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Ottawa, ON K1N 1J6

In My Opinion

EDITOR AND CEO

DENZIL DOYLE

N

ow that a new wave of hightech activity appears to be
gaining momentum in the
national capital region, it is interesting to speculate on the various
courses it might follow and on our
ability to exploit it. The region has
witnessed several such waves in
the past sixty years or so but two
major waves stand out. The first
was a defence-oriented wave that
began with the formation of Computing Devices of Canada Ltd. in
1948. The second was a communications-oriented wave that began
with the establishment of a major
R&D laboratory here in 1962 by
Northern Electric Ltd. (now Nortel). The defence wave slowed
down dramatically in the early sixties as Canada got out of the defence business and the communications wave came to a screeching
halt in 2000 when information technology officers around the world
learned that they could not possibly talk their bosses into buying
any more communications gear to
solve the Y2K problem.

Just as we
created Canadian
alternatives in
the venture
capital spectrum,
we must do the
same in the
buyout spectrum
While it may be tempting to label the new wave of activity as an
extension of the communications
wave, it shows signs of being quite
different in terms of the technology it will be exploiting, the products and services it will be delivering, and the markets it will be addressing.
As for the technology, it will likely revolve around the Internet Protocol (IP) for many years to come,
not because it is technically sophisticated (at least not for voice
applications) but because it is already so widely entrenched. As for
the products and services, they will
be aimed at satisfying our demand
for mobility, availability, high speed,
and extremely low cost. The markets will be very different than was
the case for the two previous
waves in that they will be controlled more by individuals than by
enterprises such as defence departments or telcos.

Tony Patterson
tony@nationalcapitalscan.ca

ASSOCIATE PUBLISHER
Tech teams take to tournament: Kit Frost (left) and Sandra Trnka represented
the distaff side of the tech community in the first Bell Sensplex Technology Hockey Challenge.

This challenge comes
as welcome change
Below the radar, unlit by spotlights that shine upon the Senators and the 67s, the players who
pay fees at rinks citywide skate for
the fun of it and for their corporate
sponsors. Before the turn-of-millennium bust, many of these were
tech-related. Geeks, their coworkers and buddies throughout Ottawa participated in several yearround leagues. Now, with the sector regaining health, the staff at
Bell Sensplex decided it was high
time for a tournament that would
once again give tech teams a
chance to compete.
Presented by OCRI in support
of Roger’s House at CHEO, the
inaugural Bell Sensplex Technology Hockey Challenge took
place February 15-16. It was a
great success, says Loris Bondio,
president and CEO of Spectra FX,
a producer of custom Internet applications, which cosponsored the
tournament with the Ottawa Citizen. “There’s only one chance to
sponsor an event like this from the
outset,”he says. “We’re so glad we
seized the opportunity to get in on
the ground floor.”
Spectra’s team, the SFX Lightning, boasted the tournament’s only female players. Kit Frost and
Sandra Trnka more than held
their own, with Sandra checking

one of the players of the Deloitte
team so effectively that it quickly
became the most talked-about play
of the tournament.
Sensplex organizers Andy
Bryan and Matthew Wason managed to run the two-day event
without a hitch. With 12 teams participating in the round-robin style
tournament, they decided to
schedule the games starting at 7:00
a.m. so that people would be able
to play hard and still have plenty
of time in the day to work hard.
The games were played consecutively on two of the arena’s four
rinks, and the choice to play two
22-minute periods kept the flow going without downtime.
Immediately following each
game, stats were fed to the tournament website, allowing coworkers to cheer on from their cubicles.
Deloitte shook off the mighty check
and took home the Spectra FX Division hardware after an exciting
five-round shootout against the
Ernst & Young Canadiens. The
Ottawa Senators Taxi Squad, led
in points by Bryan with eight, won
the Ottawa Citizen Division
against the Bell Security Solutions. All stats and further information on this and next year’s
event can be found at bellsensplex.ca.
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Don’t be shy!
A community paper is not just
about the community, it’s also by the
community. While editors and reporters at national capital SCAN
will be alert to what makes the sector
tick, they can’t be everywhere. We’ll
never claim to know it all. But collectively the members of the community do know it all, and some of what
you know will interest others. So
please share through the columns of
SCAN. Send us news of your
achievements, of your people (when
they’re hired, when they’re recognized by peers, when they solve the
difficult problem). We’re interested in
who’s doing what in Ottawa’s high
tech community and we look forward
to hearing from you. Write us at
editorial@nationalcapitalscan.ca.
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HELENA
R&D TEAM

HELENA FEELS SHE’S
HAVING AN IMPACT
AT HER JOB.

DO YOU?

If your job’s not feeling as right as it did a year ago,
perhaps it’s time for a change. As Bridgewater
ONE VIEW.
Systems continues to grow, so does our need for
INFINITE
POSSIBILITIES. enthusiastic people like Helena. Right now, we’re
especially interested in hiring software designers.
Visit us online to discover how a career with Bridgewater Systems can make
a difference in your life.

www.bridgewatersystems.com/careers
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